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The world in 1999

A HUMAN FACE TO THE GLOBAL MARKET
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”I propose that you, the 

business leaders… and 

we, the United Nations, 

initiate a global compact 
of shared values and 
principles, which will give 

a human face to the 

global market”

Kofi Annan, UN Secretary 

General (1997-2006)



A Principles-based Approach to Sustainable 
Business
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Fill up

UN GLOBAL COMPACT TODAY

3,000 
non-business 

members

4

9,933 

70+ 
Local networks 

28%
Fortune 

500

66m people
working in a company active in 

the UN Global Compact

Human Rights Labour Environment
businesses 

committed to the Ten 

Principles of the UN 

Global Compact

Anti-Corruption



UN Global Compact in the 2030 era:

MAKING GLOBAL GOALS LOCAL BUSINESS
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”Together with its Local 

Networks, the UN Global 

Compact will continue its

efforts to create a critical

mass of responsible

companies to help fulfil

the core promise of the 

2030 Agenda: to leave

no one behind”

António Guterres, UN 

Secretary- General 
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70+
Local 

Networks 

DRIVING IMPACT THROUGH LOCAL NETWORKS



Society 5.0.
SDGs Promotion 

Headquarters

SDGs Public-Private 

Partnerships 

Platform
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JAPAN AND PARTNERSHIPS FOR THE SDGs
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JOIN THE UN GLOBAL COMPACT

PROMOTE GLOBAL PARTNERSHIPS

PUBLIC COMMITMENT TO THE SDGS

1

2

3

THE WAY FORWARD



www.unglobalcompact.org
Find us on social media @globalcompact


